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What I do
I design and write for organizations that need complex information to be immediately

usable, by donors, policymakers, field teams, or the public. My practice covers

editorial and publication design, data visualization, brand systems, and web design,

built on a decade producing communications products for a variety of organizations

including IOM Somalia, NIRAS Africa, Sanivation Kenya, UNICEF, and READO Somalia.

I am the founder of LMD Consulting Group, a communications and MEL consultancy

serving NGOs in East and the horn of Africa.

A project moves from raw data or a draft manuscript to a finished, brand-compliant

publication without a handoff between a writer and a designer, which is where most

institutional publications lose time and consistency.
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PRACTICE AREAS

Editorial & publication design — annual
reports, donor briefs, policy briefs,
booklets

Data visualization & dashboards — DTM
Somalia, Migration and thematic area
dashboards

Brand systems — identity, templates,
and style governance (READO,
GreenAtlas, LMD)

Web design & development — 20+
NGO websites delivered across Somalia
and East Africa

Social & digital content — multi-
platform calendars, campaigns, field
documentation

Photography & field documentation —
Somalia, Kenya, and the wider Horn of
Africa



I was contracted under a Long-Term Agreement (LTA) with UNICEF ESARO, through

which I have designed a wide range of high-impact publications that translate

complex research and development data into accessible, decision-oriented

communication products. Most recently, I completed a comprehensive series of

publications on adolescent and teenage pregnancy in Zambia, including policy briefs,

editorial reports, infographics, maps, and data visualizations.  

Beyond this assignment, I designed the State of Zambia's Children 2025 infographic

booklet, converting national census, health, education, and social protection data into

a highly visual publication that enabled Members of Parliament and senior decision-

makers to grasp key insights within minutes. I also produced the 2026 Social Sector

Budget Brief, transforming a technical draft manuscript into a fully brand-compliant

publication for both print and digital dissemination to Parliament and development

partners. Under the current UNICEF LTA , I have also delivered the Integrated

Adolescent Programme Policy Brief, Final Study Report, six case studies, and a

combined Landscape Analysis and Youth for Change (Y4C) Policy Brief, demonstrating

my ability to consistently produce publication-ready outputs that meet clients

editorial, branding, and communication standards.
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As a Communications and Visibility Consultant at NIRAS Africa, I was responsible for

developing and managing a wide range of communication and knowledge products

across more than nine African countries, ensuring that complex technical information

was translated into engaging, accessible, and visually compelling publications. My

work included designing and publishing content on NIRAS Africa's custom-built

website, producing corporate and project publications, thematic area capacity

statements, annual communication materials, and the 2022 NIRAS Africa corporate

calendar. I developed infographics, policy and knowledge products, event branding,

social media assets, presentations, and donor visibility materials while ensuring

consistency with the NIRAS global brand. Working closely with technical experts from

multiple sectors, I transformed research findings, project results, and institutional

knowledge into high-quality communication products that strengthened NIRAS

Africa's visibility, supported business development efforts, and showcased the

organization's expertise across the continent.
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At READO, I have led the organization's communications and branding transformation,

spearheading the transition from an outdated visual identity to the modern,

professional brand that represents the organization today. I continue to drive the

brand's evolution, ensuring consistency, credibility, and increased visibility across all

communication channels. As the lead for communications, I have overseen virtually

every aspect of the organization's communication function, including corporate

branding, visual identity development, website design and management, social media

strategy and content creation, donor visibility materials, publications, infographics,

photography and videography, event branding, knowledge management products, and

digital campaigns. I have also designed a wide range of flagship publications, including

READO's 2024 and 2025 Annual Reports, policy briefs, success stories, case studies,

newsletters, proposal graphics, factsheets, and information, education, and

communication (IEC) materials. Through this work, I have helped position READO as

one of the most professionally branded national NGOs in Somalia, creating

communication products that effectively showcase the organization's impact to

donors, government institutions, partners, and communities.

READO SOMALIA
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https://reliefweb.int/organization/readoSee more:



At the International Organization for Migration (IOM) Somalia, I served as a Graphics

and Communications Specialist, supporting one of the organization's largest

information management initiatives through the Displacement Tracking Matrix (DTM).

My role focused on transforming complex humanitarian and displacement data into

clear, visually engaging communication products for donors, government institutions,

UN agencies, and humanitarian partners. I designed infographics, dashboards,

situation reports, maps, factsheets, presentations, reports, and other knowledge

management products that communicated population movement trends and

humanitarian needs across Somalia. Working closely with information management

officers, data analysts, and programme teams, I ensured that technical data was

presented accurately while adhering to IOM's global branding and editorial standards.

My work strengthened evidence-based decision-making by making humanitarian

information more accessible to diverse audiences and contributed to improving the

visibility and communication of IOM Somalia's displacement and migration

programming.
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A sample of earlier work outside the four practices above: USAID-funded child-

welfare publications developed for LiSP Kenya and UNICEF, including Wezesha, an

outreach and emotional-support programme for children, and Watoto Tusome, an

initiative bringing out-of-school children into the classroom. Both required the same

discipline as my institutional work: turning programme data and field stories into a

publication that respects the stipulated brand guidelines of a funder.

Alongside this, I have developed creative communication and branding concepts for

advertising and marketing campaigns across a range of private-sector clients, from an

initial concept through to finished collateral. https://www.behance.net/Wanjama

MIXED WORK

Beyond the humanitarian sector
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